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Record Label Marketing, Third Edition is the essential resource to help you understand how recorded music
is professionally marketed.

Fully updated to reflect current trends in the industry, this edition is designed to benefit marketing
professionals, music business students, and independent artists alike.

Aswith previous editions, the third edition is accessible for readers new to marketing or to the music
business. The book addresses classic marketing concepts while providing examples that are grounded in
industry practice.

Armed with this book, you' [l master the jargon, concepts, and language to understand how music companies
brand and market artistsin the digital era.

Features new to this edition include:

- Social media strategies including step-by-step tactics used by major and independent labels are presented in
anew section contributed by Ariel Hyatt, owner of CYBER PR. An in-depth look at SoundScan and other
big data matrices used as tools by all entities in the music business.

- An exploration of the varieties of branding with particular attention paid to the impact of branding to the
artist and the music business in a new chapter contributed by Tammy Donham, former Vice President of
the Country Music Association.

- The robust companion website, focal pr ess.com/cw/macy, features weblinks, exercises, and suggestions for
further reading. Instructor resources include PowerPoint lecture outlines, atest bank, and suggested lesson
plans.
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From reader reviews:
Bob Bartlett:

This Record Label Marketing: How Music Companies Brand and Market Artistsin the Digital Eraare
usually reliable for you who want to certainly be a successful person, why. The key reason why of this
Record Label Marketing: How Music Companies Brand and Market Artistsin the Digital Era can be among
the great books you must have is actually giving you more than just simple reading through food but feed
you with information that maybe will shock your previous knowledge. This book is usually handy, you can
bring it everywhere you go and whenever your conditions throughout the e-book and printed ones. Beside
that this Record Label Marketing: How Music Companies Brand and Market Artists in the Digital Eragiving
you an enormous of experience for instance rich vocabulary, giving you tryout of critical thinking that we
know it useful in your day exercise. S0, let'shaveit and luxuriate in reading.

CarriePorter:

This book untitled Record Label Marketing: How Music Companies Brand and Market Artists in the Digital
Erato be one of several books this best seller in this year, that is because when you read this publication you
can get alot of benefit onto it. Y ou will easily to buy this book in the book shop or you can order it by using
online. The publisher of the book sells the e-book too. It makes you more easily to read this book, as you can
read this book in your Smart phone. So there is no reason to your account to past this reserve from your list.

Bertha Underwood:

Reading a e-book can be one of alot of exercise that everyone in the world really likes. Do you like reading
book consequently. There are alot of reasons why people enjoyed. First reading a book will give you alot of
new info. When you read a reserve you will get new information mainly because book is one of numerous
ways to share the information or their idea. Second, examining a book will make an individual more
imaginative. When you reading a book especially tale fantasy book the author will bring someone to imagine
the story how the people do it anything. Third, you are able to share your knowledge to others. When you
read this Record Label Marketing: How Music Companies Brand and Market Artistsin the Digital Era, itis
possible to tells your family, friends along with soon about yours e-book. Y our knowledge can inspire the
mediocre, make them reading a guide.

Roger Richmond:

Reading areserve make you to get more knowledge from the jawhorse. Y ou can take knowledge and
information from a book. Book is published or printed or outlined from each source that filled update of
news. In this particular modern eralike at this point, many ways to get information are available for a person.
From media social like newspaper, magazines, science guide, encyclopedia, reference book, novel and
comic. You can add your knowledge by that book. Are you ready to spend your spare time to open your
book? Or just looking for the Record Label Marketing: How Music Companies Brand and Market Artistsin



the Digital Erawhen you essential it?
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